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Key Statistics

Adobe
FY 2005 Revenue

Macromedia
FY 2005 Revenue

Years in Business

Employees

$1.966B
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Creating Engaging Experiences
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Challenge: Information Overload
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Web 2.0 - Technology Trends

= Separation of data and Ul

= Open data formats
= RSS Feeds
= Public APIs

= Use of local computing power
= Information comes to you

= Remixing, custom user interfaces
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Web 2.0 Observations*

1. Importance of Users

2. Software that is never
released

3. Integration of devices in
software

4. Not code but data
5. Platform beats an application

6. Breakthrough experience
matters

*From Tim O'Reilly, http:/oreillynet.com/
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Engaging Scenario: Trip to Sydney
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Demonstration:
Flex / Ajax Bridge

Flickr Viewer
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The Engagement Platform

Universal Client

Creative
Tools

Creative Suite

Programming Model

75

LiveCycle Flex ColdFusion Flash Media
Server

Servers

Developer
Tools

553

Flex Builder

Enterprise Infrastructure and Web Services
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Future Direction

“Apollo”
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What is Apollo?
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Apollo Applications from a User’s Perspective

= |nstalled from web browser
or file system

= Launched like any desktop
application

= Chrome completely
controlled by application

= |ntegrated with usual
desktop functionality
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Driving Innovation in the
Digital Enterprise

= Tuning

= Transforming
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The Path to Innovation

What is the “Zen”?

Do you have the “Zen Master”?

Beware the “black holes”

Don’t over analyze the go-to-market
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Summary

= Web is undergoing a transformation
= Focus on your users
= Focus on the User experience

= |nnovation comes from everywhere in the organization
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Better by Adobe>
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